Runnin' the Show &y Competin for Dough

The srekes increased, the competition approached, and the Distributive Education
Clubs of America (DECA) members prepared for the battle. “DECA brought together
students that were inferested in the momy capects of marketing, bur it helped me moat
on my communication and presentation skills,” chapter freasurer senior Gylvia McNeil
acid.

From fast food restaurant memagement to designing web campaigns they all came
together in one purpose, fo sell. DECA provided opportunities for marketing students
and their chapter advisor to enhance their understanding and skills through friendly
competition. No matter the challenge, the CCHS chapter came out on top. “Although,
| didn't place in the nationals; | placed first in both distvict and state for the Food &
Marketing competition my first year of being on the tecom,” chapter secreteury Christina
Croiby stated,

All in all, the team performed wonderfully af this past year's competition. They
brought home plenty of winners, and they expected more to come in the future, “Not
only did DECA compefitions give me cn incentive for my future, but they helped
distinguish my leadership skills,” 8heryl Moore said,
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New to the atmocphere, junior Restin
Drawdy. joined DECA to gain experience in
the marketing field and to add an extracur-
ricular activity to hic college applicatione.
"DECA presented me with a role in Food
Marketing at a management level, which
gave me the opportunity to better my pre-
sentation and communication ckils,” Restin
said.




