| sent thank-you notes to
all the people who bought ads

IT

Places such as Burger King hold countless memories
and make a senior year complete.

elling ads is a major part of the pro-

duction of a yearbook. All summer,

staff members hit sidewalks from
Main Street to Jefferies and showed their
biggest smiles in the hopes of making a
sale. The first ad sale is always a trauma
for the meek at heart, but for some the
business comes naturally. Beth Gaskin, a
first-year staff member, recalls her first
ad sale. "l was nervous but they treated
me real nice. The first day | went in Holly
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Myers Furniture they told me to see Mr.
Johnson. He was real nice about it —
didn’t give me any run-around. After it |
sent thank-you notes to all the people
who bought ads from me.”

Advertisements in the yearbook are
more than just a needed source of money.
They show the places, restaurants,
stores, and shops that complete the pic-
ture of a high school year.

S

e . N
£ m
P s
o

Ay
-

.
e T
= 4
Se
e o

Ads Division O 139




