Fitting his pictures into the ad section is Community Editor and Staff
Artist Richie Beach,

Deciding on the effectiveness of the sale campaign is Kim Pinnix,
| Business Manager.
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l _ . Cropping pictures for the Spirit Week spread is Jennie Padgett, Asst.

Realizing that the last page of Academics copy has been written is
Charlette Bowden, Academics Editor.

Figuring the number of people per spread is Christa Gilgen, Design
Editor.
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