Selling ads is a very time consumiog

p _
task that requires patience and dedi- ;’(}d‘sf’??
cation, but the yearbook would not N\ ;é//i;\
be possible without them. “Having to )
sell to the same businesses for the / QJ

past two years made it easier to get

Main Street USA ... The them to renew because they knew me
heart of downtown Wal-  when [ walked in the door,” Harper
rerboro has many Ut Kinsey said. New staff members felt
nesses. Bven though there . .

are §§§(}pp§ﬁg centers, a };iigiﬁ #nervous WE&@E} §$§§iﬂg ﬁsdg‘ﬁ f@?
people still shop down-  the first time. Jennifer Mixson said,

oW, 1 ¥
“I was really nervous when I sold my

first ad. The people were really nice

and that made me feel more confi- A popuiar place ... your

dent when going to other business- local video store. Shelby
5. Patr and Senior Ad b Trippe enjoys working

es.” Patrons and Senior Ads contrib-  ,4; cchool and on week.

ute a large part to the advertisement endsat the Video Village.

section of the yearbook.

E =




